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Market Sunvey and,
Analysi’s;

Unit Objectives

& After studying this unit, you are able to:

e design a simple market research

collect information for the products/services you
are going to analyze

analyze the information collected

produce a simple survey report

-
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O

Y Warming-up

Task T The following statements describe the steps one may take to conduct a market
research. Arrange them in time order and explain to your partner.
a. Carry out the data analysis
b. Define the problem
c. Carry out the data collection and survey ' |
d. Develop the actual research design
€. Prepare the analysis report and presentation
f. Come up with an approach which is aimed at solving .
the identified problem
Task 2 While preparing for a market analysis report, you may need data presented in the
following forms. Match each form with its corresponding name.
— e st TR e Carleton Canoe Options
A B
1. line chart 2.  pie chart 3. bar chart 4. table chart

% albumin Share price
adminitation 26-
US

penoe

N= 109 237 69

Belgium
Spai
Norway
UK
Germany
Austria
Swede
France
Switzerland
Finland

Netherlan

703 202 61 424 329 68 68 332 144 114 51

C

204 8
s 70 800
65 750
104
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*1 55 650
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April 2006 July 2006

November 2006

March 2007

J= ADS price (US$)
b= Ordinary share price (pence)
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Unit1 Market Survey and Analysis

[yt [s]

Task 1
marketer to classify cities in China.

Before reading the passage, discuss with your partners what criteria are used by a

Tier Tale: How Marketers Classify Cities
in China

Unilever’s Lipton Milk Tea is a rare success

story in China for marketers trying to move
beyond the three first-tier cities: Beijing, Shanghai
and Guangzhou, which are home to China’s most
well-heeled consumers.

Unilever has done a great job with Lipton,
especially in terms of classifying cities in China.
When marketers enter China, they typically
evaluate the country’s cities, giving each locale a
tier designation—most advertisers use a four- or
five-tier system, although one marketer actually
has 10 classification levels. A city is assigned to a
tier based on the size, purchasing habits, disposable
income of its population and so on.

Tier One is reserved for Beijing, Shanghai,
Guangzhou and sometimes Shenzhen. Tier Two
has about 30 cities, mostly provincial capitals that
have a population of more than five million people.
Tier Three has about 150 county capitals, each
of which has more than one million people. Tier
Four covers thousands of towns ranging in size
from 100,000 to one million people, and Tier Five
includes China’s smallest towns and villages.

Even within this general framework,

marketers segment China in different ways. Anta,

st

one of China’s leading sportswear brands, segments
the country into 10 tiers for its retail outlets based
on the price of real estate in each town. So Dalian, a
seaside resort, ranks as a first-tier city for Anta but
would be considered to be the second tier by most
marketers.

So we can see that the classification of cities
varies depending on a company’s products and
goals. Everyone has a different understanding of
the tiers and there are often great rewards to be
gained in lower-tier cities. Lenovo, for instance,
is wrapping up a year-long road show that visited
1,000 fourth- and fifth-tier cities and towns. Those
areas accounted for much of the company’s double-
digit growth in China during the past year, despite
ongoing price wars with local rivals.

Consumers in cities such as Hangzhou,
Shenzhen and Dongguan often have greater
spending power than Shanghainese or Beijingers
because of their lower cost of living. While that
trend lets luxury marketers like Louis Vuitton
open profitable shops in a dozen second-tier cities,
smaller cities remain an enormous challenge for

mass-market brands.
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Task 2 Read the passage and answer the following questions.

1. Why has Lipton Milk Tea achieved success in China?

2. What do marketers often do when they enter China?

3. How many first-tier cities are mentioned in the passage? What are they?

4. Why do marketers segment China in different ways?

5. Why did Lenovo launch a year-long road show that visited 1,000 fourth- and fifth-tier cities and

towns?

Task 3 Decide whether the following statements are true (T) or false (F) according to the

passage.

1. Advertisers use a four- or five-tier system, while marketers have 10 classification levels.
2. Second-tier cities in China are all provincial capitals.

. Consumers in the first-tier cities are considered to be richer than those in other tiers.
4. Dalian is classified as the first-tier city by Unilever.

5. Luxury marketers only open shops in first-tier cities in China.

LI O OO L

Task 4 Can you list other factors accounting for successful marketing besides city
classification? Discuss with your classmates and give some examples.




N

Unit1 Market Survey and Analysis
[=] 1% [=]
° ° r
Listening e

Task 1

O

Task 2

Simon works for Alcon, a detergent company. He is visiting a housewife
to conduct a market survey on brands of laundry detergent. Listen to the
conversation and choose the best answer to each of the following questions.

1. What does Simon ask the housewife to do?
A. Fill in a questionnaire.
B. Answer a few questions.

C. Buy his laundry detergent.

2. What does Simon want to know?
A. The brands of laundry detergent the housewife usually uses.
B. What the housewife often does in her spare time.

C. Features of different laundry detergents.

3. Which of the following brands is NOT mentioned in the conversation?
A. Tide.
B. Persil.
C. OMO.

New Words and
Expressions

detergent n. JEIEH

4. What brand does Simon sell?

A. Tide. laundry n. FEIFIIAY]; VEAR)E
B. Cheer.

. come to hand Z|F )
C. Miracle. 4

Simon walks over to the next house and rings the bell. Listen to the conversation
and answer the following questions.

1. How long has the housewife used Miracle?

2. What does the housewife think Miracle is suitable for?

3. How does the housewife like the scent of Miracle?

4. What is the housewife not pleased with about Miracle? Why?
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Task 3 Simon visits a third house. Listen to the conversation and decide whether the
n following statements are true (T) or false (F).

EEPEEE

Simon wants the housewife to fill in a questionnaire.

. The housewife hasn’t heard of Miracle.

. The housewife is satisfied with MG’s price.

MG provides both powder and liquid detergents.

Simon will send the housewife a Miracle sample that afternoon.

Task 4 Simon is talking with his manager Alice about the result of the survey. Listen to the

n conversation and fill in the blanks with what you hear.
Alice:  Good morning, Simon. Did you complete your part of the 1. yesterday?

Simon: Yes. I visited 137 houses in my area.

Alice: What was the 2. ? What do they think of our product?

Simon: Less than one third of the consumers are using Miracle. Two thirds hadn’t heard of
it. I explained the advantages and have sent them some samples. They said that they
would be 3.

Alice:  Well done!
Simon: The consumers who are using our product think the price is a little high.
Alice: That’s a 4. problem. Anything else?

Simon: Some consumers don’t have a preference for any particular brand. They just
choose whatever is in the supermarket. I think we should do some work with the
supermarkets and persuade them to give our products more 5.

Alice: Good suggestion. Well, Simon, could you write a market survey report on your
findings so that we can have a clear picture of what we should do next?

Simon: OK, no problem.

Task 5  Alice is talking about the finished survey report with Simon. Listen to the conversation
n and complete the notes.

Affirmative comments:

Good analysis on 1. channels;

The suggestion of offering free samples is 2. ;
The analysis of the competition is especially 3.

What needs to be improved: 4.
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N

Y Speaking

Task T Work in pairs. Practice asking for help and making a response. Refer to the following

{J)’ expressions if necessary.

NY Asking for
- help

e
P ——

NY Making a

response ‘¥

| wonder if you would mind... Not at all.

| would appreciate it very much if you could... I'd be glad to.

Could | ask you to do...? No problem.

Would you please...? It's my pleasure.

Would you do me a favor by...? Sorry, I'm pretty busy.

| wonder whether you could... Well, what’s it all about?

Task 2 Work in groups. Practice making a survey on your classmates’ clothes-buying habits.
’ Refer to the following tips if necessary.
()

Topics ‘ Interrogatives ‘ Reference Words

Li-Ning, 361°, Anta, Erke, ERDOS, Sears,

Brand what, which
Senmir, no-branded clothes
) formal, leisure, casual, classic, modern, loose,
Style what, which ) ) )
tight, simple, new, fashionable
) cotton, silk, wool, synthetic fiber, leather,
Material what, which

artificial leather, sheep skin, pig skin

how much, how _ i
cheap, expensive, competitive, affordable,
Price about, what do you

think of...

unaffordable, fair
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Task 3  Work in groups. Practice reporting the results of the survey on your classmates’
g clothes-buying habits. The following points should be covered.

s+ Introduction to the survey.
s+ Cover each question asked in the survey. For each question, write
about the following four points:
1. Who was asked?
2. How many people were asked?
3. What was the question?
4. What types of responses were gathered?
++ Summary of responses.

Task 4 Work in pairs. Practice commenting on your employee’s work. Refer to the
’g following expressions if necessary.

Positive Negative
You’ve done a great/good job! I’d appreciate it if you would...
Well done! I’'m really disappointed by your
I'm very pleased with your work! lack of effort on this survey.
What you did is very impressive! You were supposed to have... by
Nice going! now.

Unfortunately, this is not up to the

standard.
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Questionnaire on Food Purchase

This questionnaire aims to measure people’s consumption habits as well as the factors that

may influence people’s purchasing decisions for functional food products. All information in the

questionnaire will be treated with the strictest confidentiality and we guarantee that no information

will be revealed that could link a particular respondent to this research.

The questionnaire is divided into three sections. The first section asks questions about the respondent’s
background; the second section is about people’s consumption habits; and the third section asks questions

about different influential factors in consumers’ purchasing decisions. There is no “right” or

«

wrong”

answer to the questions in this survey. Please take as much time as you need to complete the questions.

Section I: Respondent’s background information
1.

Gender

[ |Male [ |Female
. Age group

[ ]Under 18 [ ]25—30

[ ]18—24 [ 131—35

. Education level

[ |High school or below [ ] Undergraduate

[ ] College []Postgraduate
. Income per month (RMB)

[ 11,000 or less [ 12,001—3,000

[ 11,001—2,000 [ 13,001—4,000

Section II: Purchasing habits & attitudes

Sk

Frequency of functional foods purchasing

[ ] Once per week [ ]Once per month

[ ]Once every 15 days

. Average spending on functional foods per month (RMB)

[ ] Above 1,000 [ ]601—800
[ ]801—1,000 [ ]401—600
. Sources of information about functional foods
[ ] Magazines [ ]TV
[ ]Internet [ ] Word-of-mouth

[ ]Once every three months

[]36—40
[]41—45

[ ] Above 45

[ ]PhD

[ ]14,001—5,000
[ ] Above 5,000

[]Once per half year
[ ]Once per year or longer

[]201—400
[]101—200

[ 1100 or less

[ |Reference group
[ ] Others

Section III: Factors affecting people’s purchasing decisions

[ ] Taste [ | Organic ingredients
[ ]Price [ ] Source of nutrients

[ ] Specific need [ ] Promotion
[ | Health benefits [ |Brand
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Task T Suppose you are a respondent of the survey. Complete the questionnaire as directed.

Task 2 Match the following terms with their Chinese meanings.

1. functional food J a. FHEKF
2. consumption habit ) b. AR
3. education level c. A
4. influential factor < d. Tife (PR1E) &
5. age group i e. [
6. health benefit ) f. ZIRHHA
7. word-of-mouth ) g TSR E
8. reference group h. BHLEGY
9. purchasing decision < i. JHZRII5
10. organic ingredients j j- AL

Task 3 Translate the following paragraph into Chinese.

Market analysis may take two distinct forms. In the first, it is a method
used by investors to look at the market and try to determine whether it is
going up or down, in order to make investment decisions. In the second, it
is a field used by marketers to analyze the target market of their clients and
determine the best courses of action to take, in order to improve sales and

profitability.
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Writing

Task

Write a summary of no less than 80 words based on the survey results listed in the
following table.

Channels of Getting to Know Cosmetics in China

Response Percentage Response Count
TV Ads 40% 380
Internet Ads 22% 209
Newspaper Ads 4% 38
Magazine Ads 18% 171
Word-of-mouth 14% 133
Others 2% 19
Total Respondents 950

Your summary should include:

s+ a description of the table

s+ an analysis of the table

+$* a conclusion

Summary

1
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Project

\_

Project Guidelines

This project aims to go through the process of
market research. The whole task is divided into
three steps. Step One emphasizes how to collect
information for a market survey. Step Two focuses
on market research. Step Three concerns market
analysis based on the work done in the previous
steps.

oy

.

Please follow the Task Description to complete
the project.

Task Description

ﬁ Step One

* Divide the class into several small groups of 4-6 students;
e Decide on a certain product you are interested in to conduct a survey;
e Ask as many of your classmates as possible about what they would expect of the product;

e Summarize the information obtained.

ﬁ Step Two

* Analyze your classmates’ answers and identify one aspect of the product that you
should know more about for an improvement;

e Design a simple questionnaire in that aspect and hand out copies of the questionnaire
to your classmates to complete (If this is not possible, conduct the questionnaire
orally by asking your classmates questions and writing down their answers.);

e Collect the results for analysis.

g Step Three

e Analyze the results of your survey and draw conclusions;

¢ Give a presentation to the class on the results of your survey.
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Y Wisdom of China

(CHERPNES R 40

K #R, (Fire Maple) J2 5t 578 A P AMTHE ) E 7= i i (domestic brand)
Z —, 21t 42 4, N Ah 3 £ i R E R %t B8 Sk A (come into
prominence) , T3 FRATHIFSMPE (cooker) KERE MG & 7E K AT 1R Y
SAEF I, A EEARRE . AT RELEIE TR E T P Ab 2 Uk
B, KA THCHIRER, B TS s, (. P
WERSEr i, AN, KIRE T TR QAT LA ) B AR A 7 B A A AL,
Al S EESKEFEHITRAVE, WA RS R, T e
FRETERITEFRAI A (recycling) FIEF% (environmental protection) ZE V. [3%
PERE,

l//.

Self-evaluation

Rate your progress in this unit. m

I can read materials useful for market research.

[]
I can read a questionnaire. [ ]
[]

LI B

I can ask appropriate questions to get information interesting to me.

I can understand the answers to my questions.

E\
LI F CASL R[]

DDDE\D

[]
[]

I can write a summary and a survey report.

*Note: Distinction, Merit, Pass, Fail
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Reading A

14

New Words

classify /'klestfar/ v. 4325 1H2%
designation /, dezig'ne1fon/ n. FrBH; 15E
digit /'did31t/ n. $ufi; $F

disposable /d1'spouzabal/ a. u] )
enormous /I'ndirmas/ a. E K, FERH
evaluate /1'veljuert/ v, $¢4d; FEAHy
locale /louv'ka:l/ n. Hii 5, 3757

luxury /'lakfori/ n. 55 Bi%, Hk
outlet /'avtlit/ n. BJE, FHifT

provincial /pra'vinfal/ a. /51

resort /I1'zoirt/ n. 227 His B

retail /'ritterl/ n.

Reading B

New Words

confidentiality /, ka:nfoden[i'&loti/ n. ¥1%%;
A

guarantee /, g®ron'ti/ v, {fjF

respondent /r1'spaindont/ n. [A]&3E, HLE

POE S

rival /'rarval/ n. 35438, WF
segment /'segmont/ v, 5%, %]
tier /tir/ n. |2, Z4%

typically /'tipikli/ ad. HHFE
well-heeled /,wel'hi:ld/ a. ‘EH

Phrases & Expressions

account for (TEALH5F/THI) o

in terms of FE------ 5

range from... to FE------JEEINAZ L
real estate Nzfjp=

wrap up e, 45

reveal /r'vizl/ v, 5z

Phrases & Expressions
as well as tH; AMH:------ TiE.
divide into 8-+ -4 A,
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Vocabulary and Structure

Task 1

Task 2

Fill

in the blanks with the words from this unit that match the meanings in the

column on the right. The first letters are already given.

A

10.

Fill

. The president is responsible for the

0 a shop, company, or organization through which products are sold

e very big in size or in amount

w rich

T a place where a lot of people go for holidays

1 something expensive that you do not need, but you buy for pleasure and
enjoyment

g to promise to do something or to promise that something will happen

r a person, group, or organization that you compete with in sport, business,
a fight, etc.

S to divide something into parts that are different from each other

t one of several levels in an organization or system

r the sale of goods in shops to customers, for their own use and not for

selling to anyone else

in each blank with the appropriate form of the word given in brackets.

A local telephone service provider (typical) provides bills for regional toll

calls.

. Websites in those countries offer (digit) copies of the book.

(designate) of ambassadors.

. You must respect the (confidential) of your client’s communications.
. Only 62% of the (respond) said they were satisfied.
. He is an investigator sent by the (province) government.

We call on people not to use (dispose) chopsticks to protect the environment.

. Supply should be (guarantee) for these products which sell well over a

long period of time.

Have you read Tom’s amazing (reveal) in the newspaper?

. Our application forms were acknowledged last week so they should be under

(evaluate) now.

15
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Task 3 Complete the following sentences with the words or phrases given below. Change
the form if necessary.

on average range from in terms of enormous  wrap up
account for  rival segment locale well-heeled

1. Let’s the job and go home.

2. Jack’s father, who is , gave him a sports car as a birthday gift.

3. The director is looking for a suitable for his new film.

4. The show has a massive audience, children to grandparents.

5. Afro-Americans 12% of the US population.

6. Management of the information system consumes an amount of time.

7. Her is also competing for this project.

8. Do you know how to an orange?

9. the battery will last between two to three hours.

10. Staying up late makes him at his worst physical situation.

Task 4  Translate the following Chinese into English using the words or phrases given in

brackets.

1. She (E4EEFRARIINE). (reveal)

2. Most of their sales CRIMEGEHY
TEIEVTH)). (outlet)

3. It was a bad year for films, CR2LN
B i 2 i ok, (in terms of)

4. A PG FIX 230, s0 T can
£0 to pick up my son. (wrap up)

5. We CRREPRIE KA AE S R AR HE Y

#I|3K). (guarantee)
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Unit1 Market Survey and Analysis

Parts of Speech and Sentence Components

Task 1 Identify the part of speech of each underlined word in the following paragraph.

Andrew didn’t go to the cinema with other students. Rachel told him they were going there,

but he wanted to finish his homework. Andrew isn’t very sociable. He stays in his room and

concentrates totally on his studies. He’s an excellent student, but he doesn’t have much fun.

1.

®° N LA w

to prep.

. cinema

. other

told
they
there

he

. finish

9.
10.
11.
12.
13.
14.
15.
16.

sociable
in

and
totally
an
excellent
but

fun

Task 2 Identify the part of speech of the underlined word in each sentence.

[a—

—_
=]

O K N N U A W N

. We went to a wonderful show in Beijing.

. Jenny wanted to show Jack her photos.

. Henry thought Claire looked beautiful.
. A strange thought came into her head.
. The windows are clean.

. We should clean the windows.

Wendy is feeling quite tired now.

. Studying all day had tired Wendy out.
. We did some hard work.

. They worked hard.

n.

17
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Task 3 Match each underlined word with its corresponding component in the sentence.
Some sentence components may be used twice.

1. Time flies. a. subject

2. The scenery is beautiful. b. predicate

c. object

3. My father works in a large company.
4. She loves music very much. d. attribute
5. He passed me a book. e. adverbial
6. The visitor gave an apple to the monkey. f. complement
7. 1 have the perfect present for her. g. predicative
8. He came back sick. h. appositive
9. John runs quickly.

10. We students should study hard.

S S S S S

Task 4 Fill in each blank with the proper form of the word given in brackets.

1. Living in the country is less __expensive  (expense) than living in the city.

. We need to reduce our (depend) on oil as a source energy.

. The chairman emphasized his ideas by speaking more (loud).

AW

. Some foreign businessmen in China are spending a lot of time in

(learn) Chinese.

. Some people do believe that smoking will (certain) cause lung cancer.

I'm (real) sorry for the mistake our office worker made last month.

Her (beautiful) had faded over the years.

. The sellers allowed us to pay them on a (month) basis.

© ° N oo W

It’s (danger) for women to walk alone at night.

10. I was impressed by the (deep) and complexity of the book.
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IS

noun

pronoun

adjective

adverb

verb

numeral

article

preposition

conjunction

interjection

5 5

pron.

adj.

adv.

num.

art.

prep.

conj.

interj.

FXH&

9

1]

Al

Bl

il

R

AL

it

r_ﬁ
e
I

ol

KL

G

Bl ¥

boy, milk, bike

you, I, my, yours

good, happy, nice

well, badly, quickly

be, cut, run, jump

two, third

a, an, the

at, in, with, for

and, so, because

oh, yeah, ouch

S TNRE

BN, Y EAMGMR T2, BRIETE
(predicate) b, W FEH A FALATALIY .

KRB A A BGE A FEER P EE, AF, 1
7t 24 F1E (subject), FiE (predicative)
MEE (object) %,

e NSCEYIRRRE, MR IRES, TIHME
E1E (attribute) . 15 #ME (complement)
%,

Btizhinl, B, Bl Eas), FKiE
B, Mo, FRREE. HSEMA, FEME
JR1E  (adverbial)

FORIMEECIRAS, A 1ETEBUE N R 3R
(linking verb) S5FiEEM,

B

TABEZ LB, WEEE, EiE.
i, [N (appositive) 4,
BRAE , BRI o

FoniE S, WE5AZEER, 50
IR TR, WERIE, &R, RIE.
HMESE.

R, MIRER) T, RIBEEHKRAR,

TR RRREFRIR RS .

19
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Comprehensive Exercises

Task 1

Task 2

Cross out the wrong word in each word pair underlined.
Dear Christine,

Well, here I am in Australia. Thank you for your 1. kind/kindty letters. You ask me what it’s
like here. I must say it’s pretty 2. good/well! The language school is very 3. efficient/efficiently
organized. On the first morning we had to take a test, which I found rather 4. hard/hardly.
However, I got a 5. surprising/surprisingly good mark, so I'm in the second class. I didn’t talk
much at first, because I couldn’t think of the words 6. guick/quickly enough, but 7. late/lately I’ve
become much more 8. fluent/fluently. I'm staying with a family who live 9. near/nearly the school.
They are quite 10. pleasant/pleasantly although I don’t see much of them because I'm always so
11. busy/busily with my friends from school. I was surprised how 12. easy/easily I made friends
here. They come from 13. different/differently parts of the world and we have some 14. absolute/
absolutely fascinating discussions. I do hope you will be able to join me here next term. I'm sure

we’d have 15. good/well fun together.
Best wishes,
Celia
Rewrite each of the following sentences without changing its meaning.
1. The boy is a quick learner.

The boy learns

2. The man can cook really well.

The man is a(n)

3. Your behavior was quite foolish.

You behaved

4. The hotel staff treated us in a very friendly manner.

The hotel staff were

5. He proposed that we put off our meeting, which is unreasonable.

His that we put off our meeting is unreasonable.

6. Philippa is usually a hard worker.
Philippa usually works

7. Tom looked sad when he saw the injured dog.

Tom looked

8. I wish you could swim fast.

I wish you were a(n)

9. She speaks perfect English.
She speaks English

10. Ididn’t go out because of the heavy rain.

I didn’t go out because it rained




Task 3

Task 4

Unit1 Market Survey and Analysis

Identify the part of speech and sentence component of each underlined word or
phrase in the following paragraph.
Mike thinks Lily is beautiful. He loves her deeply and dreams of marrying her, but
) ® ® @ ® ®

unluckily he is rather old for her. Today they are at a café. With their friends Jenny and Lucy on
@ ® @ ® ®

the spot, Mike can’t get romantic with Lily. But he might buy her some flowers later to make

@ ®

her happy.
®

Word/Phrase Part of Speech Sentence Component

1. ® Mike
2.® Today
3. ®@ Jenny
flowers

&

beautiful
old
some

happy

O ® )k

e® e e

loves

10. are

11.
12.

He
her

13. ® deeply
14. unluckily

QOVNee

15. @ ata café
16. @ With their friends

Fill in each blank with the proper form of the word given in brackets.

When Helen Keller was born, she was a(n) 1. (health) baby. But
2. (unfortunate), when she was 19 months old, she had a sudden fever. Later,
the fever 3. (disappearance), but she became blind and deaf.

When Helen was seven years old, a teacher, Anne Sullivan, came to live with Helen’s
family. First, Anne taught Helen how to talk with her fingers. Then Anne taught Helen to

read by the Braille system. Helen learned these things 4. (quick). However,
learning to speak was harder. Anne continued to teach Helen with 5. (patient).
6. (final), when Helen was 10 years old, she could speak 7. (clear)

enough for people to understand her.

Helen went to an institute for the blind, where she did very well in her studies. Then she
went to college, where she graduated with honors when she was 24 years old. Helen traveled
8. (extensive) with Anne. She worked 9. (tireless), traveling all
over America, Europe and Asia to raise money to build schools for blind people. Her main
message was that disabled people are like everybody else. They want to live life to the full and
10. (normal). Helen wanted all people to be treated equally.
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